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Conference



Reports
Annual Report
Outcomes Report

Events and Conferences 
Gas Tax Awards 
 Information sessions 

Traditional media relations
News releases
Media events, site tours 
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Telling our Story
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Traditional Media Relations
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 Photo and video
 Progress shots – capture action 
 Video - easy with cell phone, AMO produces 

professional-quality videos 

 Social
 Twitter
 Instagram 

Website:
www.gastaxatwork.ca
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Telling our Story

http://www.gastaxatwork.ca/


Simple messages travel 
further, faster, and more 
accurately. They also 
inspire trust.









@gastaxinontario

@federalgastaxontario



81% of 
municipalities 
are on social 
media



https://www.youtube.com/watch?v=qulQzTq8_d0
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 Be a local champion.

 Traditional media relations can still be effective.

 Photos and video shared through social media is a 
simple, effective way to communicate.

 Contact AMO: gastax@amo.on.ca

We’re here to help! 
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Things to Remember

mailto:gastax@amo.on.ca
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